Media Advocacy: Getting our Issues in
the News

Brian Namey
bdn@cmu.edu
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Common Errors in DV/SA
News Coverage

Blaming the Victim — she should have just left, she
should have dressed differently, she was asking for it,
she died because she failed to get medical treatment,
she was unfaithful, she took him back

Excusing the Perpetrator — he was caught up in the
moment, he was frustrated

Praising the Perpetrator — he was a nice guy, he was
a good father

Minimizing the Violence — domestic dispute,
domestic problems, lovers’ quarrel

ImpIYing Mutual Responsibility for the Violence —
couple’s problems or couple’s marital difficulties .
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|dentify Organization’s Spokespeople
Build Network of Talkers

Develop Standard Press Kits

Write a Communications Plan
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Develop a communications calendar

Generate story ideas — mass releases,
profiles, targeted pitches, exclusives

Outline general messaging for the
organization

Plan to strengthen media relationships

*
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Communications Planning

Press Lists
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“Earned” Media

Op-ed columns
Letters to the Editor
Press events

Press conference calls
Mass e-mails

Blog postings & social media

Press releases
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Logo, date, and media contact info at the
top
City — Who, When, What

Washington, D.C. — The National Network to
End Domestic Violence (NNEDV) today
announced a new partnership with the U.S.
Department of Health and Human Services.
Another sentence with more detail.

*
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Second paragraph: Quote from agency’s

leadership
“We are delighted to be working with the
Department of Health and Human Services to
end violence against women,” said Sue Else,
president of NNEDV. “Never before has there
been such an innovative effort to serve
survivors of domestic and sexual violence.”

*

Kk Ak Ak hkhkhkkhkhkhkkkhkhkkhkhkhkkhkkhkhkkkhkkkkhkkkkxkx NNEDV




Press Releases

Third paragraph: More detail about the
news

Fourth paragraph: Quote
Fifth paragraph: Final details
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When the Media Calls...

Return calls promptly
Do not feel obligated to answer on the
spot

Which outlet are you calling from?

What is your story about?

When is your deadline?

What is your contact information?
Prepare i
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Read the latest articles by the journalist

View or listen to the latest TV or radio
segments

Think through possible questions
Develop concise, accurate answers

Know the rules — on the record,
background, off the record

Know your message x
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Effective Messages
Distinctive
Repeatable
Concise
Simple but not simplistic
Avoid jargon

*
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The Message

Specific examples

Analogies

Colorful words (devastating, chilling effect)

Clichés

Contemporary references

One-liners

Personal experiences ,
*
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The Message

Absolutes
Meaningful Statistics
The Audience

Second-person perspective

-k
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Talking Points
Message box or triangle
Three-legged stool or four-legged chair

*
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Address the question, then transition to
message point(s)

That’s an interesting question, and to put it in perspective...

I’'m glad you asked this because it brings me to a point I've been
wanting to make...

| don’t have the precise details, but what | do know is...
Let’s not lose site of the fact here, which is...

What | think you mean by the question is...

A more important point is...

1
>

*
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An economic downturn does The demand is up and funding is

not cause DV but can make it down

worse * Mary Kay found that 3 out of 4

* Violence in high levels of shelters experienced an increase in

financial strain is more than three demand.

times greater than in low levels of

strain. « Corporations, government entities,
and individuals are feeling financial

* Repeat victimization is more strain.

likely. The economy

is
exacerbating
DV.

There is a critical need to support life-saving
services

* While most who seek help can get it, NNEDV
found that in one day alone, nearly 9,300 requests
for help went unmet.

¢ The number 1 reason was lack of funding.

KAk Ak Ak Ak hkhkhkkhkhkkhkhkkhkhkkhkkhkhkhkhkhkkhkkhkkhxkxx NNEDV

“That’s the $64,000 question. As soon as somebody hands me the
envelop with the correct, answer | will open it and let you know.

“What you want to know, | can’t tell you, because | don’t know yet.
When | do, I'll let you know.”

“The picture isn’t clear yet.”

“The issue is undergoing a thorough review at this time, and |
wouldn’t want to prejudice the review by making a premature
comment.”

“As you know, the law imposes very serious obligations on our
organization, and we need to move carefully to make certain that
our actions comply with the law.”

“We need to find out the facts before commenting.”

“Our timetable is however long it takes to do it right, and not a day
longer.”

(Adapted from Sheehan Associates, Inc.) *
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Types of TV interviews
Live
Live to Tape
Edited

What is the topic?

How long is the segment?

Who will interview you?

Will there be other guests? Who?

Where will the taping take place? *
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Eye Contact
Smile
Posture
Animation
Makeup
Color & Accessories
Always on

*
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Live, Live to Tape, Edited?
In person or on the phone?
Avoid using a cell phone.
Try standing up while you talk.

Listeners cannot see you.
What is the topic?

Who will interview you?
How long is the segment?
Will there be other guests? Who?
Can listeners call in?
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Agency Web site

E-Newsletters

Blogs

Social Networking sites _
Facebook Youl [
Myspace
Twitter YaHOO!
YouTube

Twitter Linked »
Flickr m
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*
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What is Social Media?

Social media is using the Internet to instantly collaborate,
share information, and have conversations about ideas,
causes, and organizations we care about.

Ik hkhkhkhkhkhkhkhkhkkhkhkhkhkhkhkkhkhkhkkhkhkhkkkkhkkkkxkx NNEDV

Social Media

Soclal Comment &
Bookmarks. Reputation

@én;:w ) Speciic o Twiter
[faios], © &

'hf-« ot

L)@

Kk Ak Ak hkhkhkkhkhkhkhkkhkhkkhkhkkhkkhkhkkkhkkkkhkkkkxkx NNEDV

12



Who Uses Social
Networking Online?

Facebook
400+ million active users worldwide
Fastest growing demographic: women 55+
500 billion minutes each month
Average user is connected to 60 pages/
groups
25 billion pieces of content each month
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Nonprofits’ Social Media

New survey: Facebook is twice as important as
Twitter to non-profit agencies.

Facebook comes after only websites and email
as important communications tools for
nonprofits.

75% of nonprofits say they email supporters at
least monthly.

What excites nonprofit communicators: new
ways to connect w/ supporters, social media &
better communications integration. sl
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NNEDYV Social Media

Facebook Fan Page . . mex

H Vote for this great anti-DV idea from
VV I e r ag e the Mariners and the Washington
State Coalition Against DV!
http://bit.ly/b7SPsT

YouTube Page
SmugMug Page

Online Communications Strategy

What technology will you use and what are the
parameters?

Web site, Facebook, Twitter, E-mail, etc.?
What will you post?

Be informative, interesting. Quality is better than

quantity.

Post websites, link to blogs, highlight events and
activities.

Respond to comments & answer questions. .
Repost and retweet. *

&
e anas
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Core values should guide and direct how you
use social media on behalf of your organization.

Keep personal views separate.

Educate and inform peers, clients, and online
friends on best practices, safety and privacy.

Be responsible for what you post. If you make a
mistake, fix it.

Adhere to organizational privacy & content
policy.
Be honest, authentic, and respectful. =
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Avoid posting about your coffee (unless it
is fair trade), the weather, or how tired you
are.

Create an account on Bitly.com.
Post powerful statistics.
Add buttons to your Web site.

Share articles and publications from other
organizations or media outlets. “
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Don’t share survivors’ personally identifying
information.

Don’t share or discuss details about a survivor’s
case or situation.

Don’t solicit information about abuse or conduct
counseling or advocacy using social networks.

Survivors can reach out and “friend” agencies
and advocates but agencies and advocates
should not “friend” survivors without their

permission. *
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Respond to survivor’s request for
information.
Provide information such as where to call,
who to contact.
Inform survivors of online safety and
privacy risks.

“Online Privacy and Safety Tips”

“‘Posting Content Online” %
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Address controversial discussions respectfully
and honestly.

Address certain content by allowing others to
correct it.

Delete off-topic, obscene, abusive, or libelous
comments.
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You destroy families.
You hate men.

Domestic violence is a myth.
She asked for it.
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Women'’s Shelters

/@ World Conference of
4

\\
Anticipating up to 2,000 delegates from more
than 75 countries

Peer-to-peer conference, specifically for
advocates who work directly with survivors and
the organizations that support their efforts

Expand international communities of advocates,
share promising and proven practices, and help

to support the establishment of local, national, &
regional networks that can learn from and

support each other addidfee,
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Global Network of
Women’s Shelters

2nd World Conference of
Women’s Shelters
Feb 27 — March 1, 2012

Washington, D.C.
WorldShelterConference.org
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Thank you!
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